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Have you ever thought about the basis of your core 
identity? For example, when you think about who you are, 
do you first think about your gender, profession, children, 
hobbies, or possessions? Or do you think about a group of 
people with whom you want to be associated?   
 
Your core identity is based on the characteristics that most 
define you. It is a reflection of the attributes you give your 
highest priority. It could be what you are most passionate 
about or concerned about.   

 
If you made a list of the top three attributes about yourself to which you give most of your 
attention, what would they be? Some would include their faith. Professionals immersed in 
their job might list their work. Some identify most with their knowledge and skill. Some 
give their appearance, fitness, skin color, or gender their primary focus. Some would 
include a relationship such as with their spouse, children, or grandchildren. Or it could be a 
pet, hobby, automobile, alma mater, place, or favorite sports team. Or money, organization, 
or political affiliation. Or social media persona. Or rather than a source of pride, some 
people see themselves through their shortcomings such as a fear, health issue, or addiction. 
Or an adversity that has been overcome.  
 
If you are a parent, you know how important identity is to children. In fact, teenagers join 
groups including gangs primarily to have an identity. If you are a manager, you know how 
important belief in and passion for work is to employee engagement. In thinking about 
friends and neighbors, you know how important houses, cars, and sports can be to some 
people. People even have their favorite sports teams and brands tattooed on their bodies.  
 
What are you so proud of or identify with that you would tattoo it on your body? What do 
you put at the center of your life? Reflect on your top three attributes. Consider whether or 
not your attributes represent that which you truly believe is most important. If they do, 
good job. If not, or you are unsure, ask yourself these three questions:  

 
Is the core of my identity who I really want to be? Is it …. 

 
1. Truly the most important aspect of my life when I consider the values I aspire to 

have? 
2. Sustainable in terms of how long I can or should rely on it as the primary source 

of my identity? 
3. Healthy for me and/or others whom it influences, particularly those whom I most 

care about?  
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As we mature, hopefully in a way that makes us better, we change right? We hold on to 
many core values, but we learn and make adjustments in how we think. We change what 
we do. In many people, this includes letting go of what previously gave us our core 
identity. We embrace new priorities and values. We may still enjoy our hobbies, 
possessions, and work, but we subordinate them to values of higher importance which 
become our new defining characteristics. 
 
What you allocate most of your time, money, and energy to is extremely important. It is a 
reflection of who you are. It reveals your priorities and what defines you. So be intentional 
about it. Ensure the core of your identity is truly worthy of the investment you make in it. 
Ensure it is something that reinforces the person you want to be. If the basis of your core 
identity is in question, give thought to what might reflect a better self. Maybe your spouse, 
health, or faith deserves a higher priority than your college alma mater, favorite sports 
team, social media persona, or work.    
 
 
    
 
Article written by Mike Hawkins, award-winning author of Activating Your Ambition: A 
Guide to Coaching the Best Out of Yourself and Others 
(www.ActivatingYourAmbition.com), author of the SCOPE of Leadership six-book series 
on coaching leaders to lead as coaches (www.ScopeOfLeadership.com), and president of 
Alpine Link Corp (www.AlpineLink.com), a boutique consulting firm specializing in 
leadership development and sales performance improvement.  
 
For other articles on reaching your peak potential, visit: www.alpinelink.com/blog 
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